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TO M. WIIiam Foster Chief

ORegul nt1 ons and Procedures Division
OATTN: ONoti ce No, 4

Al cohol and Tobacco Tax and Trade Bureau
Post O fice Booc 50221

Washi ngt on, DC. 20091- 0221

FROM OLANCE A. MEDI CH
7075 BAPTI ST ROAD
BETHEL PARK, PA 15102

DATE OCTOBER 7, 2003
RE: OTTB Notlcs No. 4
Dear M. Foster:

I have been enpl oyed by Mark Anthony Brands fo the past three years. In that short period of
time, | have witnessed (and have been an Integral part of) one of the greatest against all
odds busi ness success stories-ever, In our great country. Anerica has nade Its choice, and
my conpany is considered one of the |eading producers of flavored malt beverages, also
referred to as FMB's. | amwiting to you because ny job depends on the future viability of
FMBs. After review ng the proposed legislation, | strongly oppose TTBs proposal to linit the
al cohol contilbutton fromflavoring nmatenals in these beverage products to 0.5% al cohol by
vol ure.’

To have an industry suddenly be required to conformto standards that are ‘Inversely
proportional” to the current set of standards, Is blatantly UNFAIR It Is Un-Anmetican. Were Is
the conpromise? | do believe that there Is a nmiddle road” that should be considered. | urge
TTB to adoot a nmmjority standard that would allow | ess than 50% al cohol content In

FMB's to cone fromflavoring materials.

To this point, the TTB has all owed brewers--any brewers, big or small - the abillty to produce
and sell FMB's that derive a majority of thelr alcohol fromflavoring materials. In three years,
do not recall any problens brought to ne by any consumer concerni ng how we manuf act ured

our product. Notice No. 4 clainms that a 0.5%standard is necessary to prevent consuner
confusion. What conftision?

In nmy job, | have the opportunlty to work with many | ndivtduai s---enpl oyees of whol esal ers,
retailers, and consuners. Based on what | have learned fromall of them there is little to no
consuner confusion about how the FMB's derive the majority of their alcohol There Is no
confusi on because consuners are not concerned with the source of alcohol In FMB's. Rather,
they select FMBs on the basis of their taste and cost, perlod. There |s an adequate |eve | of
understandlng as to the relative al cohol content, and the al cohol content is easily readable.
Personal | y as 8aconsuner, | do not see a problemw th the current guidelines.
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Nooce No. 4 also notes that “State al cohol beverage authorities have urged TTB to establish
regul abxy limts on the addition of alcohol to malt bevereges fromflavors". Wile a nationally
uni form standard coul d benefit both state regulators and the FMB I ndustty, why Is the proposed
0.5% standard (contatned In Notice No.4) the only way to acconplish this goal ?

I'n nmy opinion, the nove proposed in Notice No.4, willl eilmnate the healthy rnarket conpetetion that now exists. Could thls be the “real” notivation behlnd this push for the 0.5%
standard? If this |Is the case, than this whole effort for change Is truly Un-Anel can.

For the saka of fair play, | strangty urge TTB to adopt a rule that all conpanies can neet-a
conprom se for all that would establish derived fromflavoring materials contained in an FMB In | ess than 50% of the product's al cohol.

Thls majority standard woul d prevent consunmer confusion (if any exists); establish a nationally
uni form standard that woul d assist the federal govemment and the states In regulating FMB s;
and nost |nportantly, preserve both narket stability and conpetition.

Over the past couple of weeks, | have surveyed many consuners on this Issue. As you woul d
expect, tiuse hard-worklng Anericans, |lke nyself, think that thls Notice No. 4" Is “just nore
leglslation to keep the little guy fromgetting ahead...”

| encourage TTB to reseject the proposed 0.5% standard for FMBs and to work with the FVB
Industry In achleve a nore reasonabl e and workabl e set of rules that can preserve, and

promote thls val uabl e product category. My livel Il hood depends on It...

Sl ncerely,

Lance A. Medich

Bet hel Park, Pennsylvania



